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KPIs that CXLink can improve 
 
CXLink can improve several key performance indicators (KPIs) related to customer experience and 
business performance. Here are some KPIs that CXLink can help improve: 
 

1. Customer Satisfaction (CSAT): CXLink can help improve CSAT by providing insights into 
customer preferences, behaviors, and interactions, allowing organizations to tailor their 
products and services to better meet customer needs. 
 

2. Net Promoter Score (NPS): By enhancing the overall customer experience, CXLink can help 
increase NPS, which measures the likelihood of customers recommending a company to 
others. 
 

3. Customer Retention Rate: CXLink can improve customer retention rates by identifying and 
addressing areas of the customer journey that may be causing dissatisfaction or churn. 
 

4. Customer Lifetime Value (CLTV): By improving the overall customer experience, CXLink can 
help increase CLTV by encouraging repeat purchases, referrals, and customer loyalty. 

 
5. Customer Effort Score (CES): CXLink can help reduce customer effort by streamlining 

processes and interactions, leading to higher CES scores and increased customer 
satisfaction. 

 
6. First Contact Resolution (FCR) Rate: CXLink can improve FCR rates by providing customer 

service agents with the insights and information they need to resolve issues quickly and 
effectively. 

 
7. Revenue Growth: By enhancing the overall customer experience and increasing customer 

loyalty, CXLink can help drive revenue growth through repeat purchases, cross-selling, and 
upselling opportunities. 

 
8. Brand Equity: CXLink can help enhance brand equity by ensuring that customers have 

positive experiences with the brand at every touchpoint, leading to increased brand loyalty 
and advocacy. 

 
Overall, CXLink can have a significant impact on various KPIs related to customer experience and 
business performance, ultimately leading to improved customer satisfaction, loyalty, and revenue 
growth. 


